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FREMANTLE FOOTBALL CLUB CORPORATE HOSPITALITY | TERMS AND CONDITIONS  

1. DEFINITIONS 

(a) ‘Applicable Law’ 
applying in the state or territory (as applicable) in which FFC Matches take place.  

(b) means where no Invoice is issued, the booking 

ther online, in person or 

(c)

(d) ‘Event’

(e) ‘FFC’ means the Fremantle Football Club (ACN 066 055 249).  
has the meaning given to that term in Clause 3.1.  

(g) ‘Guest’ 

(h) ‘Hospitality Facility’ 

the Match. 
(i) ‘Hospitality Package’ 

– “Inside 50”, 
“Open Air Box”, “Private Suite

Pavilion”, “Social Suite” or such 
. 

(j) ‘Hospitality Ticket’

Match. 
(k) ‘Invoice’

the Customer, Hospitality Package, payment and other details. 
(l) ‘Match’

(m)

(n) ‘Venue’ means a venue where an Event is held. 



2

(o)

Season is played.  

2. GENERAL 
2.1

(a)
(b)

Event and the Customer providing hospitality to the 
Guest(s), as applicable. 

2.2

Invoic

2.3

(a) the 
(b)
(c)

2.4

Stadium or the Venue. 

3. PAYMENT 
3.1 Subject to Clause 3.2, 3.3 and 3.4 Full 

) must be paid by the Customer in Australian dollars either

(a)

(b)

instalment due within 60 days
(as applicable)

(c)

successive monthly instalments.
(d)
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(e)

instalment due 
(as applicable)

three 
successive monthly instalments

(g)
Hospitality Packages only). 

3.2

3.3 Unless otherwise agreed by FFC, payment, , must 
AFL Premiership Season in the relevant Year. This 

3.4
discuss with the Customer bespoke invoicing or credit card payment schedules based 

3.5
Full Payment has been received by FFC. 

3.6 either Full Payment or at 
least instalment (as applicable) has been received by FFC. 

3.7

3.8 Subject to this Clause 3 and Clause 5, and the consumer guarantees in the Australian 
Consumer Law, Hospitality Packages are non-

3.9
(a)

made in accordance with a payment request made in accordance with this Clause 

(b)

e agreed with FFC to enable FFC to process the 
relevant payment. 

3.9 The Customer acknowledges and agrees that payments made via MasterCard or Visa 
will incur a 1 surcharge and payments made via Amex will incur a 3% surcharge. For the 

-
.

3.10
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4. HOSPITALITY TICKETS 
4.1 The Customer acknowledges and agrees that Hospitality Tickets will be issued to the 

4.2 The Customer agrees that only digital Hospitality Tickets on mobile or electronic 

4.3 The Customer agrees that Hospitality Tickets that are printed or otherwise reproduced 

4.4

Facility or Venue has their own unique Hospitality Ticket. 
4.5

. 
4.6

Hospitality Ticket (as applicable). No liability is accepted by FFC in the event that a

4.7
Guest(s) while at Optus Stadium or the Venue (as applicable), and the Customer will 
procure 

4.8 The Customer must not, and must procure 

4.9

4.10

other
Event date (as applicable).  The Customer acknowledges and agrees that FFC does not 

Ven
4.11

(a)
(b)
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(c)

5. CANCELLATION OR RESCHEDULING 
5.1 The (Cth), including the Australian Consumer Law, 

5.2
-19, FFC will provide 

- (to be determined at 
)

5.3 -Match Hospitality Packages:

-
than twenty-
Packag

-Match package, as applicable).  
5.4 Single Match Hospitality Packages: Subject to the consumer guarantees, a Customer 

-eight 
(28) days prior to the Match to which the Hospitality Package relates. 

5.5 Event Hospitality Packages: Subject to the consumer guarantees, a Customer will not 

(7) days prior to the Event to which the Hospitality Package relates. 
5.6 In the event that FFC is obliged to make any material change to a Hospitality Package, 

Custo

(a)

(b)

5.7

(a)

(b) Request a pro-
(c) Request an adjustment to your payment terms. 

5.8 (and approved) 
be processed and will be returned in the manner in which the Customer paid.  

5.9
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6. LIABILITY  
6.1

Hospitality Package. 
6.2 To

Guests cause, whether within the Hospitality Facility or elsewhere within Optus 
Stadium or the Venue, as applicable (except to the extent such loss, damage, cost or 
expense ce)

Customer and the Customer shall pay such invoice immediately. 
6.3 To , t

(except negligence), 
-

7. SIGNAGE, ADVERTISING AND PROMOTIONS 
7.1

g
7.2

7.3

7.4
the Customer acknowledges and consents 
to (and procures that their Guest acknowledges and consents to) FFC or its 

them throughout the Match or Event 
(as applicable) and FFC using, reproducing and publishing such images and recordings in 

without 
acknowledgement, consent or

8. HOSPITALITY CONDUCT 
8.1
8.2

tomer 

code. 
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8.3
dress code. 

8.4

agree

d 

by FFC 

8.5 he Customer will not, and will procure 
that all Guests do not, engage in any conduct that

FFC personnel, patron or other person, including behaviour 

(a)
(b)
(c)
(d)
(e)

(g)
(h)

individuals

(a)

(b) required to deliver up any and all Hospitality Tickets in their possession, in each 

8.6
as determined 

, but not limited to,
8.7 The Customer acknowledges and agrees that all unauthorised persons are prohibited 

procure that their Guests comply with this Clause 8.7.  
8.8 The Customer acknowledges and agrees that, pursuant to any Applicable Law, FFC may 

(a) terminate liquor service at the Hospitality Facility or the Venue at a certain hour, 

(b)
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(a) terminate liquor service at the Hospitality Facility or the Venue and require the 

(b)

(c)

8.9 The Customer acknowledges and agrees that neither the Customer nor any Guests are 

applicable) and agrees to procure that its Guests comply with this Clause 8.9.  
8.10 Failure by the Customer or their Guest to act in accordance with this Clause 8 shall be 

dealt with in such manner as determined by FFC and FFC may
impose such as it deems appropriate including, but not limited to, immediate 

membership or engagement with FFC as applicable.  
8.11

9. TERMINATION AND EXPIRATION 
9.1 Subject to clause 8.11, FFC may terminate the agreement with the Customer under 

the Hospitality Facility, Optus Stadium (generally) or the Venue, or by removing the 
Custome

may 
nd (as determined by FFC having regard to the applicable 

breach).  

Hospitality Package. 
9.2

er 

10. PRIVACY 
10.1

to Customers and their Guests
.

10.2 Unless such persons advise otherwise, the Customer consents to, and consents on 

including via electronic messages. 
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third to enable it to provide you with the applicable membership or 
Hospitality Package services.  FFC will not generally disclose your personal

. 
10.3 FFC will otherwise 

here.

11. GENERAL 
11.1

11.2 A singular word includes the plural and vice versa. 
11.3

11.4

submit to the non-
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FREMANTLE FOOTBALL CLUB ADVERTISING | TERMS AND CONDITIONS 

1. DEFINITIONS 

(a)
(b)

and as documented on the Booking Form, which includes a start date, end date 

(c)

samples.  
(d)

(e) ‘Applicable Law’ 
applying in the state or territory (as applicable) in which FFC AFL games take place.  

(g) ‘Client’ 
(h)

(i) means the physical structure located on the Burswood Peninsula 
where FFC home matches are played.  

(j)
the Customer and FFC described in Clause 2 and the Booking Form. 

2. GENERAL AND FORMATION OF CONTRACT 
2.1

2.2

terms. 
2.3

(a)

(b)
and 
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(c)
channels.  

2.4

2.5

2.6

3. ADVERTISING CAMPAIGNS 
3.1

3.2

3.3 
the Booking Form and an 

  
, including in 

, Venue, Optus Stadium or AFL 
commercial partner. 

4. PAYMENT, CHARGES AND COSTS  
4.1 ) must be paid by the Client 

(d)
(e)

(g) via credit card in two equal instalments, one instalment being deducted within 30 

Agreement. 
4.2 Subject to this Clause 4, the consumer guarantees in the Australian Consumer Law, the 

and any other applicable laws, 
-

4.3
(a)

your bank or credit card account to allow a payment to be made in accordance 
with the debit request.  

(b) are

enable FFC to process the payment.  
4.4 Payment via MasterCard or Visa will incur a 1% surcharge. Payment by Amex will incur 

a 3% surcharge.  
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4.5

4.6

by that 
third party.  

4.7

e to the 
Client. The Client warrants to FFC that the Client has executed this Agreement on 

5. PROVISION OF ARTWORK BY CLIENT  
5.1

5.2
must be received prior to the lead- as advised by FFC prior to the 

5.3

, an 

provided by the Client.  
5.4 must procure that

y with these Terms.   

6. APPROVAL OR REMOVAL OF ADVERTISING MATERIAL  
6.1

an

(a)

(b) a relevant authority (including any regulator), the Client, or any owner, controller, 

(c)

7. ADVERTISING MATERIALS TO COMPLY WITH APPLICABLE LAW AND CODES  
7.1
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(a)

(i)
(ii)
(iii) contrary to any applicable industry codes including codes administered by a 

(iv)
(v) or otherwise 

inconsistent with the Australian Consumer Law
(vi)

(b)

contemplated by the Terms.  

8. CANCELLATION, DEFAULT OR TERMINATION 
8.1 The (Cth), including the Australian Consumer Law, 

8.2

(a)
(b)

a.
b.

in which case the Client will be 

been supplied by FFC, less any costs that FFC has reasonably incurred in 
upplied.  

8.3
(a)

(b)

services that have not yet been supplied by FFC, less any costs that FFC has reasonably 

supplied.  

8.4
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, 

being run by FFC. 

8.5 A Client may reschedule up to 28 
days prior .  Any rescheduling date 

8.6 rescheduling 
8.7

the manner in which the Client paid.  

9. INSURANCE  

9.1
(a)

as required to 
deliver the .  

9.2 These insurances must be maintained with a reputable insurer and the Client must 

10. OWNERSHIP OF ADVERTISING MATERIALS  
10.1

(a)

(b)
Materials, including during design and display.  

11. CONFIDENTIALITY AND PUBLICITY  
11.1

consent. 
11.2

is calculated.  
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12. PRIVACY  
12.1

here.
12.2

Ca

13. DISPUTE RESOLUTION 
13.1 the 

(b) 3

(c) 3.1(b), they may 

14. GENERAL  
14.1

14.2

are bound by the non-
14.3

14.4

Agreement. 
14.5 The Client may not assign or novate its interest in this Agreement, except with the prior 


